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KONAMI
Cautionary statement with respect to forward-looking statements

St atements made in this presentation with res
strategies and beliefs, including forecasts, are forward-looking statements about the future
performance of KONAMI. These statements are b.

beliefs in light of information currently available to it and, therefore, you should not place undue
reliance on them. A number of important factors could cause actual results to be materially

different from and worse than those discussed in forward-looking statements. Such factors

include, but are not limited to (1) Changes in economic conditions affecting our operations; (2)
Fluctuations in foreign exchange rates, particularly with respect to the value of the Japanese yen,
the U. S. doll ar and the Euro; (3) KONAMI G6s abi
which are offered in highly competitive markets characterized by the continuous introduction of

new products, rapid developments in technology and subjective and changing consumer
preferences; (4) KONAMI G6s ability to successf.
game software business, card game business an
ability to successfully expand the scope of our business and broaden our customer base through

our health & fithess business; (6) Regulatory developments and changes and our ability to
respond and adapt to those changes; (7) KONAM
acquisitions and the integration of any companies we may acquire; and (8) the outcome of
contingencies.

- Financial information included herein is notaudited by independent public accountants
(1) Numbersincluded in this presentation material are;
a) in accordance with U.S. GAAP
b) rounded to the nearest one hundred million yen
(2) Revenues of each segmentinclude inter-segment sales
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KONAMI
1. Financial Highlights

Increased both revenues and income on a year-over-year basis

(Yen in Billions)

FY2006 3Q FY2007 3Q FY2006 Full FY2007 Forecasts

(05/4-12) (06/4-12) (05/4-'06/3) (06/4-'07/3)
Net Revenues 192.5 212.4 262.1 275.0
Operating Income 23.8 26.7 2.5 29.0
Income before Income Taxes 299" 26.6 8.4" 28.5
Income Taxes 12.7 11.6 -10.3 11.8
Minority Interest 0.6 0.5 -4.3 0.7
Equity in net income of affiliates - 0.1 0.0 0.0
Net Income 16.6 14.6 23.0 16.0

(*) Income before income taxes in FY2006 includes approximately a JPY 6.9 billion gain on sale of entire shares
of an affiliated company.
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KONAMI

2. Revenues and OEerating Income bx Segment

Revenue Growth of Health & Fithess and Gaming & System

(Yen in Billions)

FY2006 3Q FY2007 3Q FY2006 Full FY2007 Forecasts

Net Revenues ('05/4-12) ('06/4-12) ('05/4-'06/3) ('06/4-'07/3)
Digital Entertainment 124.1 129.5 165.3 159.5
Health & Fitness 60.9 66.6 81.2 88.0
Gaming & System (*) 8.0 11.8 10.6 15.0
Other / Elimination -0.5 4.5 5.0 12.5
Net Revenues 192.5 212.4 262.1 275.0
Operating Income

Digital Entertainment 31.6 29.3 33.9 32.5
Health & Fitness 1.7 5.5 -17.1 7.0
Gaming & System 0.3 1.5 0.1 2.0
Other / Elimination / Non-allocable -90.8 -9.6 -14.4 -12.5
Operating Income 23.8 26.7 2.5 29.0
(*) The Gaming segment changed its name to Gaming & System segment on October 1, 2005 4717
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KONAMI
3. Digital Entertainment Segment (1)

Revenues by Business Unit

(Yen in Billions)

FY2006 3Q FY2007 3Q FY2006 Full FY2007 Forecasts

(05/4-12) (06/4-12) (05/4-'06/3) (06/4-'07/3)

Computer & Video Games 67.3 67.0 84.2 79.0
Toy & Hobby 27.5 19.7 36.7 28.5
Amusement 21.0 31.7 33.0 34.0
Online 10.6 12.9 15.1 21.1
Multimedia 1.6 1.4 2.3 3.5
Other / Elimination -3.9 -3.2 -6.0 -6.6
Net Revenues 124.1 129.5 165.3 159.5
Operating Income 31.6 29.3 33.9 32.5
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KONAMI

<

3. Digital Entertainment Segment (2)

Revenues and Operating Income

Net Revenues
(Yenin Billions)

Operating Income
(Yenin Billions)

140.0 - 194 1 129.5 = Net Revenues .
120.0 m Operating
100.0 Income
) -

316 (Operating Margin%) 40.0
80.0 250 29.3

(25%) (23%)
60.0 -
400 00
20.0 -
0.0 0

FY2006 3Q('05/4-12) FY2007 3Q('06/4-12)

Strong sales of e-AMUSEMENT (*) products for amusement arcades
Solid sales of GRANDCROSS| alarge-scaletoken-operated game machine

YTD unit sales of globally popular soccer games reached a record high in excess
of 7.58 million units

) e-AMUSEMENT: services for network-linked arcadegame 6/17
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KONAMI

3. Digital Entertainment Segment (3)
e-AMUSEMENT:

In addition to regular titles, an innovative original title launched

Units
60,000

50,000

40,000

30,000

20,000

10,000

Number of e-AMUSEMENT service installed _
51,000 units

Atthe end of Dec. 2006
51,000

41,000 MAH-JONG FIGHT CLUB5

12,000

QUIZ MAGIC ACADEMY Il
33,000

GI-TURFWILD3
ASEBALL HEROES?2
Mar'03 Mar'04 Mar'05 Mar'06 Dec'06

CURUCURULABO
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KONAMI
3. Digital Entertainment Segment (4)

Unit Sales of Soccer Games by Region
Results from J

e April to
Units in Million December 2006
9.0
7 08 758 WORLD SOCCER Winning Eleven 10
' J.League Winning Eleven 10 +
15 5 Eur opean L edalg7u e
5.80 WORLD SOCCER Winning Eleven DS
6 0 & etc.
) 4,
4.35 60
EUROPE H
4' 5 JAPAN O
30 226 OTHERS O
1.5 Pro Evolution Soccer 6
| /

FY2002 FY2003 FY2004 FY2005 FY2006 FY2007
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KONAMI
3. Digital Entertainment Segment (5)

Unit Sales Figure of Video Games

FY2006 Q3 FY2007 Q3 FY2006 Full
(05/4-12) (06/4-12) (05/4-'06/3)
Geographic Areas (Units in MM)

Japan 5.27 5.84 6.58
North America 3.96 3.21 6.09
Europe 6.18 6.82 7.32
Asia 0.27 0.21 0.37
Konami-Published Titles Total 15.68 16.08 20.36
Distributed titles 1.37 1.57 1.85

Total Video Games 17.05 17.65 22.21

Genre/Series (Units in MM)

Sport Games: Soccer 6.16 7.58 7.08
Sport Games: Baseball 1.17 1.37 1.30
TV Animated 2.18 1.78 3.23
Music / Rhythm 1.51 1.29 2.03
METAL GEAR 0.85 0.88 1.48
Other titles 3.81 3.18 5.25
Konami-Published Titles Total 15.68 16.08 20.36
Distributed titles 1.37 1.57 1.85

Total Video Games 17.05 17.65 22.21
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KONAMI
3. Digital Entertainment Segment (6)

Looking Ahead

V Expand further sales of e-AMUSEMENT products
and relevant services

V Expand products and services utilizing online
network

V Promote further multiuse of contents - e.g.
Winning Eleven and METAL GEAR SOLID

V Expand lineup of innovate titles to meet the
Increasing demand and diversified preferences

10/17
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KONAMI
4. Health & Fithess Segment (1)

(Yen in Billions)

FY2006 3Q FY2007 3Q  FY2006 Full FY2007 Forecasts

(05/4-12)  ('06/4-12) ('05/4-'06/3) ('06/4-'07/3)
Direct-Management Facilities 52.4 55.2 70.1
Contract-based Facilities (*) 2.7 3.9 3.7
Other 5.8 7.5 7.4
Net Revenues 60.9 66.6 81.2 88.0
Operating Income (before Impairment loss) 1.7 55 2.7 7.0
Impairment loss - - -19.7 -
Operating Income 1.7 5.5 -17.1 7.0

3Q Summary

V  Revenue growth due to the increase in membership, per member fee, outside
fee revenues and revenues from contract-based facilities (*)

V  Further enhancement of profit structure from facilities due to ongoing Scrap &
Build

(*) Contract-basedfacility: Sports facilities regional public bodies and private-sectors outsourcei /u 55
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KONAMI
4. Health & Fitness Segment (2)

Revenues and Operating Income

Net Revenues

(Yenin Billions) Operating Income

700 66.6 (Yenin Billions)

60.9 © Net Revenues 15.0
60.0

W Operating
50.0
. -
100 (Operating Margin%) 10.0
aal 5.5

300 (8.2%)
100 (2.8%)

FY2006 3Q('05/4-12) FY2007 3Q('06/4-12)

V Total of 313 facilities including 210 directly operated and 103 contract-based.
(as of December 31, 2006)

VMembers (directly operated facilities): 983,281, up 6.7% on a year-over-year basis.
(as of December 31, 2006) 12/17
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KONAMI
4. Health & Fithess Segment (3)

3Q New Facility 4Q New Facilities

Konami Sports Club
Okayamaopened on
Feb 5, 2007!

Konami Sports Club Kawasaki 5
opened in LAZONA Kawasaki Plaza ’

4 KonamiSports Club Mitsukyo

_ will open at the beginning of March 2007!

Konami Sports Club Kawasaki opening ,q-;lonamisports Club Koriga.c;'ka
on Oct 1, 2006 1

will open at the beginning of March 2007!

13/17
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KONAMI
4. Health & Fitness Segment (4)

Encourage health maintenance, promotion and products business

Promote Health Service Program | IT Health Management System| Services outside the facilities

6WEEKS
"a-XAX (eg-zas)" JAL Honolulu marathon

Programto protect lifestyle-related disease

Nature-Child
Camp

Approach to E-commerce Sports Promotion Develop new productsand sales
channels
KONAMI OPEN 2007

Started to market
ifAr oma @F i t
aromapoultice, in
our facilities and
Seven-Eleven
stores
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